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ANNUAL REPORT 2022-2023

INTRODUCTION

Department of Commerce and Management Studies of our college offers UG and
PG Courses like B Com (Finance), B Com (CA) .BCom (Travel and wourism) . BBA and

M eom FINANCE
PROGRAMMES COURSE CODE TITLES OF COURSE HW | NO.OF CREDITS |
FIRST SEMESTER BBA
Commaon courses ENGI1AO] Litmosphere : The - 3
World OF Literature
Functional Grammar
ENGIAD2 And Communication | 5 3
‘In English
Communicative
ARBIAO7(1) Arabic 5 4
Prose Forms In Hindi
HINIAOT(2) Literature [\ 4
Malayala
MALIAOT(2) Sahithya Padanam | 3 4
Core courses BBAIBOI Management Theory | 6 4
| And Practices
Complimentary BBA1CO] Managenal 3 4
| course Economics
Audit course AUDIEM Environmental ( 4
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SECOND SEMESTER BBA

Common courses
ENG2A03 Readings From The
Fringes
ENG2ZADS
Readings On Kerala
Reading Arabic
Prose And Poetry
ARBZAOR(2)
f—————f————
Poetry Correspond
Ance And
HINZAOR(2) Translation
. Malayala
MAL2A08(2) Sahithya Padanam
2
Core courses BBA2BO2 Financial
Agccounting
i Complimentary BBA2B(3 Marketing 5
| course Management
Audit course AUD2EO2 Disaster
Management
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THIRD SEMESTER BBA

COMMON
COURSES BBA3AILI Basic Numerical |35 4
Methods
BBA3AI2 Professional
Business Skill 4 4
CORE COURSES BBA3IBO4 Corporate 6 4
Accounting
BBA3AOS Financial 5 4
Management
COMPLIMENTARY | BBA3C02 Business o 4
COURSE Regulation
AUDIT COURSE AUD3EO03 Human Rights |0 4
FOURTH SEMESTER BBA
COMMON
COURSES BBA4AI13 Entreprencurship | 5 4
Development
BBA4A14 Banking And
Insurance 4 4
CORE COURSES BBAABOO Cost And 6 4
Management
Accounting
COMPLIMENTARY | BBA4CO03 Corporate 5 4
COURSE Regulation
BBA4CO4 Quantitative 5 Bl
Techniques For
Business
AUDIT COURSE 0 4
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FIFTH SEMESTER BBA

CORE COURSES BBASBO7 Human 4 4
Resources
Management
BBASBOR Business
Research R 3
Methods
BBASB0OY Operation
Management 4 4
BBASBI10 Income Tax 5 4
BBASBI11 Financial 5 4
Markets And
Institutions
Open course BBASBO2 E-Commerce 3 3
SIXTH SEMESTER BBA
CORE COURSES BBA6BI12 Organisation 5 4
Behaviour
BBA6B13 Management
Science 5 4
BBA6BI14 Project
Management 3 2
BBAGBI1S Financial 5 e
Service
BBAGBI6 5 4
Investment
Management
PROJECT BBA6B17(P/R) | Three Week 2 2
Project And
e Viva Voce
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B.COM PROGRAMME

FIRST SEMESTER
' Common courses | ENG1AOL ' Litmosphere : The |4 3
World Of Literature
Functional
ENGI1AN2 Cirammar And 5 3
Communication In
English -
ARBIAQ7(2) Communicative 5 -+
Arabic
HINLADT(2) Prose Forms In f 4
Hindi Literature
MALIAD7(2) Malayala 5 4
Sahithya Padanam
1
Core courses RCMIBO1 Business f 4
Management
Complimentary | BCM1C01 Managerial 5 4
course Economics
Aundit course CAUDIEO] Environmental {] 4
Studies |
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SECOND SEMESTER B.COM

Common coursas Readings From The 4 | 4 |
ENG2AQ3 Fringes |
- !
ENGZAQ4 ‘
Readings On Kerala ° 3 ;
Reading Arabic Prose
ARB2ZAOR(2) A Postry
i 5 4 |
Poetry Correspond
2
HINZAUR() Ance And Translation 5 4
i
2
MALZAOR(Z) Malayala 3 4
Sahithya Padanam 2
Core courses BCM2B02 Financial Accounting | 6 4
Complimentary BCM2CO2 Marketing 5 4
course Management
Audit course AUD2EQ2 Disaster Management | 0 4
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THIRD SEMESTER B.COM

COMMON
COURSES BCM3ALlI Basic Numerical 4
Methods
BCM3Al2 Professional
Business Skill 4
CORE COURSES BCM3B03 Business 4
Regulation
BCM3B0O4 Corporate 4
Accounting
COMPLIMENTARY | BCM3C03 Human 4
COURSE Resources
Management
AUDIT COURSE AUD3EO03 Human Rights 4
FOURTH SEMESTER B.COM
COMMON
COURSES BCM4AL3 Entrepreneurship 4
Development
BCM4A 14 Banking And
Insurance 4
CORE COURSES BCMSBOS Cost Accounting 4
BCM4B06 Corporate
Regulation 4
COMPLIMENTARY
COURSE
Quantitative
BCMA4C04 Techniques For 4
AUDIT COURSE \ 4
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FIFTH SEMESTER B.COM

CORE COURSES

BCM3BO7

BCMSBO8

BCM3SBO9

BCM5B10

BCMS5BI11

Accounting For 5
Management

Business Research
Methods

Income Tax Law And
Accounts

Financial Markets 4
And Services/
Computer Application
In Business

Financial 4
Management/Business
Information System

Open course

BCM3DO2

Basics Of 3
Entreprencurship And
Management

SIXTH SEMESTER B.COM

CORE COURSES | BCM6B12 Income Tax And GST
Auditing And Corporate
BCMG6R13 Governance
Fundamentals Of
Investments/Office
BCM6B14 Automation Tools
Financial
BCM6BI5 Derivatives/Computerised
Accounting With Tally
PROJECT BCM6BI6(PR) | 3 Weeks Project And
Viva Voce
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M.COM PROGRAMME

FIRST SEMESTER M.COM
CORE COURSES MCMI1COI1 Business 4

Environment
And Policy
Corporate

MCMICO2 Governance And 4
Business Ethics

MCMICO3 Quantitative
Techniques For )
Business
Decisions

MCMIC04 Management
Theory And
Organizational
Behaviour 4

MCMICO5 Advanced
Management 4
Accounting

AUDIT COUSES MCMIAD Ability 4
Enhancement
Course
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SECOND SEMESTER M.COM

CORE COURSES MCM2C06 Advanced 4
Corporate
Accounting
MCM2C07 Advanced 4
Strategic
Management
MCM2C08 Advanced Cost 4
Accounting
MCM2C09 International 4
Business
MCM2C10 Management 4
Science
AUDIT COUSES MCM2A0 Professional 4
Competency
Course
1 gl prot e anCit N nee OOV
= | 1 4&::;1“!. H'r:f' ﬁﬁm‘ﬂ




THIRD SEMESTER M.COM

CORE COURSES MCMA3CI1I Financial 4
AUDIT COUSES Management
MCM3CI2 Income Tax Law 4
Practice And
Tax Planning |
MCM3CI13 Research 4
Methodology
MCMA3IEFO1 Elective-1 4
Investment
Management
MCM3EF02 Elective -1 4
Financial Market
And Institutions
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FOURTH SEMESTER M.COM

CORE COURSES
AUDIT COUSES

PROJECT

MCM4C14

MCMACI5

MCM4EFO3

MCMA4EF04

MCM4PVDI

Financial
Derivatives And
Risk
Management

Income Tax Law
Practice And
Tax Planning 2

Elective-3
International
Finance

Elective-4
Advanced
Strategic
Financial
Management

Project Work
And
Comprehensive
Viva Voce

Our department is dedicated to providing a high-quality education that equips students with the

knowledge and skills necessary to succeed in the dynamic and ever-changing world of commerce.

At our department, students can expect to engage with a diverse faculty that brings a wealth of
experience and expertise in the areas of accounting, finance, economics, marketing, and business
management. Our faculty members are committed to providing a comprehensive and challenging

curriculum that prepares students for a wide range of career opportunities in the business world.

As a Commerce UG student at our coll

ou will have access to a range of resources and

opportunities, including mlcmshlpe;,f{mu:uy hﬁh.g workshops, and seminars, which will

-'.-'

.l -'l-r..

|| 08

ﬁ“hﬂu\'w"‘w

iﬁ‘ﬁ‘k 15@

.#"'W




gain practical experience and stay up-to-date with the latest trends and developments in the ficld of
COMMETCC.

We also offer a range of extracurricular activities, including clubs, societies, and sports
teams, which provide students with the opportunity to develop their leadership, teamwork, and
communication skills while pursuing their interests outside the classroom.

At our Commerce Department, we believe in providing a holistic education that nurtures the
intellectual, social, and personal development of our students. We are commitied to fostering a
culture of excellence, innovation, and lifelong learning that prepares our graduates to become
leaders and change-makers in the business world and beyond.

« FACULTY
NAME DESIGNATION QUALIFICATION
MUJEEB TP Head Of The Department M.com. MBA., BEd, M phil.
(BBA)
SAFOORA P Head Of The Department M.COM. NET, BEd, SET
(CA)
SREENIJA M Head Of The Department M.COM,NET,BEd.SET,DTP,
(Finance) DIPLOMA IN FINANCIAL
ACCOUNTING
RAIHANATH KAKKOTTIL | Assistant Professor M.COM. BEd,
SET, TALLY .Peach tree
FASEELAP Assistant Professor M.COM, BEd, SET
NIMISHA N Assistant Professor M.COM, BEd, SET
MOHAMED NIMSHAD C Assistant Professor M.COM, NET
MOHAMED FALZ CK Assistant Professor M.COM, NET
NEETHU K Assistant Professor M.COM, SET
THASHEELA K Assistant Professor M.COM, NET, BEd, SET
SOUDHABIM Assistant Profiessor M.COM, DCA
SHARANYA Assistant Professor M.COM, NET
RADHAKRISHNAN
NISHATH V Assistant Professor M.COM, BEd, SET
NAIMA P Assistant Professor M.COM, BEd, SET
SISINI Assistant Professor M.COM, BEd, NET
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e FACULTY-STUDENT RATIO

A faculty-student ratio of 1:42 in the Department of Commerce and Management Studies indicates
that for every faculty member in the department, there are approximately 42 students. This ratio
provides insight into the level of attention and support that students may receive from faculty
members within the department

 FACULTY DEVELOPMENT INITIATIVES DURING THE YEAR

The objectives of the Faculty Development Programme on "Successful Hybnd Teaching and Leaming
Model" are to empower educators with advanced strategies for seamlessly integrating traditional and
online instruction, while also addressing the evolving needs of education in the digital age.
Additionally, the program aims to enhance teachers' professional skills and foster dynanmc leaming
environments for improved student engagement and comprehension.

A Faculty Development Programme named "Successful Hybrid Teaching and Learning Model" was
conducted on the 18th of October 2022, Tuesday, at 2:30 PM in the Seminar Hall of Kottakkal Farook
Arts and Science College. This program was specifically tailored for teachers to enhance their
professional skills, focusing on the effective implementation of hybrid teaching and leaming method

o QUALITY IMPROVEMENT PROGRAMME

Il

INTERNAL EXAMINATION COMMITTEE
Coordinators : Mujeeb TP [BBA|

Safoora .p [Beom CA|

Sreenija .m [Beom finance |
The internal examination committee is responsible for evaluating students performance
in internal assessments and projects. It includes discussions on assessment methods
grading criterion,assessment schedules and performance analysis

P . .
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2ED CLUB
Co Ordinator : Mujeeb TP
Members Mohamed Nimshad .C
Thasheela .k

The ED Club serves as a collaborative platform for students and educators, fostering
discussions, organizing educational events, and implementing initiatives to enhance the
overall learning experience. Events like food fest ,art gallery , managent fest field trip ete,
were organised by ED Club

A.INDUSTRIAL VISIT/TOUR COMMITTEE

Co- Ordinator : MUJEEB . TP
Members Mohamed Nimshad .C
Muhammed faiz ck
The TOUR / Industrial visit (I'V) committee is responsible for organising educational
tours and industrial visits for students It give an outline of the planning ,budgeting and
execution of such programmes

4. GRIEVANCE REDRESSAL CELL

Convenor : Nishath .|V
Members : Safoora .p
Sisini .k
Raihanath kakkottil

The Grievances and Redressal committee deals with student gricvances and ensures
their timely resolution . During committee meetings a discussion made on grievances
raised ,action taken and decision made to address student concerns

5.DEPARTMENTAL ACADEMIC COMMITTEE
Chairman : Mujeeb TP
Members : Safoora.P
Sreenija.P
Raihanath kakkottil
Student rep; Mohammed shibili (11 Bcom finance )
Alumni Rep : Mohammed ramzeen (2018-2021)
External faculty : Dr sreevidya (Govt .College Malappuram )

EXPERIENCIAL




Department of commerce and management ,conducted an experiential learming on 6
february 2023, for all second year commerce and management students.as a beginning of
this, on the first day a workshop was conducted by faculty members Neethu k,Najma p and
Soudhabi M.after the inaugural session of principal prof . Abdul Azees

For this purpose .cach class divided in to five groups of ten members and they were
sent to different manufacturing companies ,banks and financial institutions to experience
the reality
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visited helmet hertz showroom kottakal

FACULTY LEARNING FORUM

It is an internal sit-together discussion forum of faculty members scheduled casually or a
casual sit-together on a particular day, or say Friday's last hour or week's last working day if
Saturday happens to be. This forum’s objectives are to discuss aspects of daily work schedules,
happenings, problems related 1o academics, and discipline issues. It is to explore various
pedagogies in higher education, to provide a platform for professional dialogues on new
developments in the realm of commerce, and to encourage and foster the research culture amongst
faculty members

Topics discussed in the Learning Circles during the year:-
( Effective handling of large classes)

Effectively managing large classes within our commerce department necessitates a
strategic approach to accommodate the unique dynamics of a sizable student cohort.
Technological integration plays a pivotal role, with the adoption of online tools, learning
management systems, and multimedia elements enriching the learning experience, These
resources facilitate seamless

Concurrently, active learning methodologies, such as group discussions, case studies, and
collaborative problem-solving, are employed to ensure that students remain actively involved and
can comprehend complex concepts more thoroughly. Furthermore, maintaining clear
communication channels is prioritized, utilizing platforms like email and virtual meetings to
promptly address student inquiries and provide additional support. Through these concerted
efforts, our commerce department fosters an inclusive and interactive educational environment
conducive to student success, even in the context of larger class sizes.
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2. FACULTY PROFESSIONAL DEVELOPMENT PROGRAMMES

The Faculty Professional Development programs are held on the last Friday of every month and
are coordinated and conducted by representatives from the Department of Commerce and
Management and attended by all faculties in the department. Ms Raihanath kakkottil facilitated as
the faculty coordinator for the Department of Commerce.

e A talk on "pedagogy and curriculum design™

e Sap training

e Ornentation programme for newly joined faculty members (Mastersoft, LMS, SOP etc-

common to all)

CERTIFICATE COURSE CURRICULUM

This section gives an overview of a list of certificate programmes conducted and new certificate
courses introduced in the academic year, and the total number of students who benefitted from the

programme.

1. ODD SEMESTER CERTIFICATE PROGRAMME: (June to September)- (offered for
the second year)

A Tally certification course was offered to 3 semester BCom CA/ BCom finance and BBA
students by the Department of Commerce and Management studies during the academic year
2022-2023, The sessions were held offline in respective class from June 2022 to September 2022
This course is offered to understand about the usage of tally software and its importance and
application in business, industry and commerce and how far a computerized software is different
from manual accounting. It is more helpful to BCom and BBA students to provide information
regarding Tally ERP.9 including company creation, ledger creation, voucher creation, stock item
creation, stock group creation and its report generation. NIMISHA N from the department dealt
the sessions spanning over by engaging 30 hours of class. The entire students from second year
BCom/ BBA participated in this program. The programme was concluded by giving away
certificates to the successful candidate

Course Overview:

The certificate course in Tally is a 36-hour program offered by the Department of Commerce and
Management Studies for degree students. The course aims to equip students with the necessary
skills and knowledge to use Tally software effectively for accounting and financial management.

Learning Objectives:
. To introduce students to the bg _.
2. To enable students to ..,-" " AT

o) pmipany accounts using Tally
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3. To familiarize students with the features and functions of Tally for financial management
4. To provide hands-on training to students for using Tally software
5. To develop students’ skills in generating reports using Tally software
Outcomes:
I. Ability to create and maintain company accounts using Tally
. Understanding of the features and functions of Tally for financial management

2

3. Hands-on experience in using Tally software

4. Ability to generate financial reports using Tally
5

. Knowledge of best practices for using Tally software in accounting and financial
management

Syllabus with Hour-Wise Modules:
Module 1 (6 hours)

« Introduction to Tally software

« Creating a company in Tally

s Creating ledger accounts

« Entering transactions in Tally
Module 2 (6 hours)

» Accounting with Tally

» Managing inventory with Tally

« Generating financial statements using Tally
Module 3 (6 hours)

« Using Tally for tax management

« Creating and printing invoices in Tally

» Using Tally for payroll management
Module 4 (6 hours)

« Tally features for financial management

« Using Tally for budgeting and forecasting

« Generating MIS reports using Tally
Module 5 (6 hours) .

+ Tally shortcuts and tips /"




Customizing Tally software
Tally security and data backup

2. EVEN SEMESTER CERTIFICATE PROGRAMME: (November to March) - (offered

for the first year)

A Digital marketing certification course was offered to 2 semester B.com CA /BBA/B.Com
Finance students by the Department of Commerce and Management studies during the
academic year 2022-2023 The sessions were held offline in respective class from
November 2022 1o March 2023. This course is offered to understand about the digital
marketing and it's importance and application in business, industry and commerce and how
far a modern marketing tool differentiate from old marketing tool.It is more helpful to B.
Com and BBA students to provide information regarding digital marketing including
search engine optimisation (SEQ), social media campaign.content marketing, ¢-mail
marketing, pay-per-click advertising, digital analytic tools. Muhsina.C.P from the
department dealt the sessions spanning over by engaging 30 hours of class. The entire
students from first. year B.Com/BBA participated in this programme. The programme was
concluded by giving away certificates to the successful candidates.

Course Description:

The certificate course in digital marketing is designed to provide participants with a
comprehensive understanding of digital marketing and its various components. The course will
cover topics such as social media marketing, search engine optimization, email marketing, content
marketing, and more. Participants will gain practical knowledge and skills required to design and
implement digital marketing campaigns.

Course Overview:

Course duration: 36 hours
Delivery mode: Online or In-person
Prerequisites: None

Level: Beginner to Interm




= Learning format: Lectures, case studies, and practical exercises
« Certificate: Upon successful completion of the course
Learning Objectives:
By the end of the course, participants will be able to:
« Understand the fundamentals of digital marketing and its different components
« Develop effective digital marketing strategics
¢ Implement vanous digital marketing tactics and tools
« Analyze and measure the performance of digital marketing campaigns

« Uulize social media platforms. email marketing, and content marketing for digital
marketing purposes

Course Outcomes:
Upon successful completion of the course, participants will be able to:
1. Develop a digital marketing strategy for a given business
2. Conduct keyword research and optimize web pages for search engines
3. Create and manage social media campaigns
4. Design and implement email marketing campaigns
5. Evaluate and analyze the performance of digital marketing campaigns

SYLLABUS :
Introduction to Digital Marketing
« What is digital marketing
« Components of digital marketing
« Advantages of digital marketing
« Latest trends in digital marketing
Search Engine Optimization (SEO)
+ Inwroduction to SEO

« Keyword research and analysis

« On-page and off-page optimizatj
« Link building
Social Media Marketing



« Introduction to Social Media Marketing
« Types of Social Media Platforms
o Creating Social Media Strategy
: Content Marketing
« Introduction to Content Marketing
« Creating Content Marketing Strategy
« Content Types: Blogging, Infographics, Videos
« Content Creation and Curation
Email Marketing
« Introduction to Email Marketing
« Creating Email Marketing Strategy
« Building an Email List
» Designing Email Campaigns
Pay-Per-Click (PPC) Advertising
« Introduction to PPC Advertising
« Setting up and managing PPC campaigns
« Google Ads
« Social Media Ads
Analytics and Metrics
« Introduction to Digital Analytics
« Measuring and evaluating the success of digital marketing campaigns
« Google Analytics
« Tracking and analyzing data
Conversion Rate Optimization (CRO)
» Introduction to CRO
+ Understanding the Sales Funnel
« Designing and testing landing pages

« Improving website conversion rates 0
LR 2%
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STUDENTSHIP

This section carries information about students, leamer-centric initiatives taken by the department,
and student development and support services. The cultural and extracurricular activities, the
industrial and village visits, and extension activities have also to be mentioned.

e ACADEMIC MONITORING
Academic mentoring involves a supportive relationship between a more experienced

mentor and a less experienced mentee within an academic seiting. This dynamic provides
guidance on academic goals, emotional support, and assistance with problem-solving. Meniors
help set realistic goals, offer constructive feedback, and introduce mentees to valuable networks
and resources. Beyond academics, mentoring extends to career development discussions, aiding
students in making informed decisions about their future. Overall, academic mentoring plays a
pivotal role in fostering student success by offering personalized support throughout their
educational jouney:.

o ONLINE CLASSES
Online classes are conducted for giving special coaching to slow learners ,portion
completion .certificate courses,exam onented tutoring cte.

e SUPPLY OF STUDY MATERIELS

Study materials such as text books,previous year question papers journal, magazines ,
digital library etc.are given to the students

» DOCUMENTATION OF ACADEMIC ACTIVITIES

In the Department of Commerce and Management Studies, academic activities arc
rigorously documented to uphold standards of excellence in teaching, research, and service.
Rescarch endeavors encompass a diverse array of projects, spanning from innovative
studies to collaborative efforts with external partners. These projects are meticulously
recorded, detailing their inception, funding sources, and resultant outcomes. Similarly,
publications stemming from departmental research efforts are cataloged, including peer-
reviewed journal articles, book chapters, and conference proceedings. Faculty members are
also actively engaged in disseminating knowledge through presentations at national and
international forums, further enriching the scholarly discourse within their respective ficlds.
In parallel, teaching materials such as syllabi, lesson plans, and innovative pedagogical
approaches are meticulously ducumv:med to enhance the quality of instruction and support
student learning outcomes. W
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Through the Teachers' Diary section, we encourage our faculty to express their thoughts,
ideas, and suggestions freely. This personal journal acts as a repository for insights gained
through everyday teaching and leamning experiences. We believe that such reflective
practice leads to self-improvement and professional growth, thereby strengthening our
cducational fabric.

The Faculty Handbook portion offers a comprehensive overview of our academic policies,
departmental procedures, and teaching standards. It includes information on everything
from faculty roles and responsibilities to performance assessment critena, curriculum
design guidelines, and student conduct policies. This serves as an authoritative reference
for all faculty- related queries and concerns

CONTENTS OF TEACHERS DIARY

Academic Action Plan For 2022-2023

2 Notes on Roles & Responsibilities

3 Code of Professional Ethics

4 Administrative/Curricular/'Co-Curricular Duties

5 Participation in Academic Activitics

6 Meeting Attended in the college

7 Abstract of Minutes

8 Participation in Seminars/Workshop ete

9 Achievements, Awards

10 Details of Exam Duties

I Details of Valuation Camp/practical

12 Filed Trips, Indusinal Visit etc.

13 Usage of ICT Tools

14 Guidance for Projects

15 E-Contemt Developed #;— -;_-,.- -
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16 Student Profile

17 | Parents-Teachers Meeting Record
18 Parents Contacts/Visit

19 Advisory Notes

20 Mentees Details

21 Advanced & Slow Learners

22 | Tutorial Register

23 Student Counselling, Mentoring Done
24 Supplemental Instruction

25 ODD Semester Time Table

26 ODD Semester Work Allocation
27 | ODD Semester Plan

28 ODD Semester Daily Events

29 Even Semester Time Table

30 | Even Semester Work Allocation
31 Even Semester Plan

32 Even Semester Daily Events

33 Result Analysis (University)

34 Teacher Leave Record

35 Notes

1% Self-Assessment for the Performance based Appraisal System (PBAS)

(UGC Format)




LIST OF CLASS ADVISORS

1 st sem
Beom CA THASHEELA K
Beom finance MUHSINA, CP
BBA MUJEEB . TP
Il nd sem
Bcom CA THASHEELA K
Beom finance MUHSINA CP
BBA MUJEEB TP
Il rd sem
Becom CA NISHATH .V
Beomfinance SAFOORA P
BBA SARANYA.C
IV th sem
Beom CA NISHATH V
Beom finance SAFOORA P
BBA SARANYA .C
Vth sem
Bcom CA NIMISHA N
Beom finance FASEELA P
BBA RAIHANATH KAKKOTTIL
V1 th sem
Becom CA NIMISHA N
Becom finance FASEELA .P
BBA RAIHANATH KAKKOTTIL
Ist sem Mcom SREENLJA. M
1ind sem Mcom SREENUA M
ITlrd sem Mcom NAIMA P
IV th sem Mcom NAIMA P




o Slow learner-centric classes: One hour written exam for 100 marks arc conducted for core

subjects. Then Students who scored below 40% marks are identified as slow learners
.Assignments,special classes group discussions ete are given to improve t heir learning
capacity.,

Advanced learner-centric activities:

One hour written exam for 100 marks are conducted for core subjects. Then students who
scored above 70% marks are identified as advanced leamers .Assignments,group
discussions,peer teaching etc are given to uplift their excellency.

e Group activities
Second vear studets were grouped and directed to participate in different community
engagements like given below,

SL.NO | DESCRIPTION OF THE ACTIVITY | LEARNING OUTCOMES AND
EXPERIENCE
A study on conducting an ethical » To identify the ethical risks
audit with special reference to PR e Ensures legal compliance
company
2 Women empower iniatives e To asses the effectiveness of
existing women
empowerment initiatives and
policies.

e To identify and analyse the
various barriers that impede
the progress of women

A study on impact of digital o To identify emerging trends

transformation in business with and technologies

special reference to kottakkal . ¢ To evaluate impact on
performance.

e To understand adoption
challenges.

e Supplemental learning

Supplemental lcarning in our Department of Commerce and Management Studics extends
beyond classrooms, incorporating experiential learning, projects, ficld trips, and industrial
visits. Through hands-on experiences and real-world applications, students enhance their
critical thinking and problem-solving abilities. Project-based assignments foster

collaboration and creativity, while field trips provide insights into industry practices. These
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activities complement formal instruction, offering students a holistic education and
preparing them for future success in academia and the workforce.




STUDENT SUPPORT AND DEVELOPMENT ACTIVITIES

The student support and student development initiatives that have been undertaken in this
academic year are presented.

1. Mentoring for students

2. Bridge/ Orientation courses

3. Special Coaching provided for supplementary examinations

4. Placement workshops for students

On the developmental front, initiatives such as Commerce Lab, Journal Club, Finance Club,
orientation in banking, etc. were conducted.

1. MENTORING

Mentoring groups were formed under various mentees.

in this mentor-mentee program, each mentor is responsible for helping and guiding 15 students.
This setup ensures that each student gets individual support and makes the learning experience
better for evervone

o SPECIAL MENTORING DONE
Extra time for Exams- The special students who needed extra time were mentored and with
the help of the office of examinations extra time was provided both for mid-semester and
end-semester exams.

* MENTORING FOR WEAK SUBJECTS
The students were continuously mentored regarding their academics. They were motivated
and continuously encouraged to seek help from the teachers of the subjects in which they
are weak.

e ENCOURAGEMENT TO PARTICIPATE IN ASSOCIATION AND CULTURAL
ACTIVITIES - The students were constantly encouraged to participate in all the co-
curricular and inter-class events to help them develop self-confidence. One of the special
students is also a member of the Theatre Club of the department.

« MID SEM RESULT ANALYSIS-

Result analysis of Mid-semester exams of the special students was done separately to
know their performance. It was found that compared to the first year, the second-year
students fared better,

In the weekly departmental meetings issues related to these students were discussed. For
instance, teachers were requested to go a little slow while speaking to these students as they found
it difficult to grasp. In another instance, the teachers were requested to give extra time for the
completion of written assignments to first-year students who had problems comprehending and
articulating using the English language. This was observed more in the case of Malayalam
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The students of the FIRST semester found the subject of Managerial economics to be tough.
After speaking to them it was concluded that lack of practice and not being able to grasp fast
during the lecture hours were the main reasons for not being able to cope with the subject. The
teachers teaching the subject were met in person and were requested to take a few one-to-one
sessions for these students. The teachers obliged and some students even managed to get help
during study hohdays.
An cffort was made to bring them together to study problem-based papers on campus with
assistance from teachers and a few senior students (supplemental learning) who were good at the
subject. It was observed that this group study helped them in looking at each other’s notes and
getting their doubis cleared. Buddies were identified from their own classes to help them with any
doubts regarding the subjects or any other thing. They became friendly with their seniors during
meetings and so took help from them too. At the end of cach semester their scores in all subjects
were taken note of and they were advised and helped accordingly. Students who had auendance
issues were constantly monitored and mentored and helped to sort out the same.

2. ORIENTATION PROGRAMMES FOR FIRST YEARS

A ten-day departmental-level orientation for the first semester B. Com and BBA students was
organized with a special timetable before the commencement of regular sessions. The main
objective was to orient the students to KFASC academic culture with a focus on presentation and
writing and referencing skills

¢ TIMETABLE -ORIENTATION AND BRIDGE CLASSES
On (31/8/2022), the first-year students were given a college-level induction program in the main
auditorium along with the PTA gathering. Here the students were briefed about the rules and
regulations of the department with respect to dress- code, discipline, attendance, the various clubs,
associations, and other activities. This was clubbed with the Freshers™ welcome program™
organized by the senior students,

TIMETABLE

FIRST SEMESTER FINANCE INDUCTION SCHEDULE 2022 - 2023

et

DATE HOUR | HOUR 2 HOUR 3 HOUR 4 HOUR §
1992022 [ INTRODUCTION SLI ENG BUSINESS ENG
MONDAY | TOBANKING | SREERAMYA | SARIKAM | MANAGEMENT SAFA PK
FASEELA P THASHEELA K
20-9-2022 SL1 CBCSS ENG ENG MANAGERIAL
TUESDAY | SREERAMYA | REGULATION SAFA PK PARVEENA ECONOMICS
MUJEEB.TP VADAKKAN MUHSINA
21-9-2012 ENG ENG BASICS OF BUSINESS 512
THURSDAY | PARVEENA RINDU ACCOUNTING | MANAGEMENT | SMITHA K
VADAKKAN | LATHAKPC | SAFOORAP THASHEELA.K
23-9-2022 ENG SL2 BUSINESS INCOME TAX | MARKETING
FRIDAY BINDU LATHA | SMITHAK | MANAGEMENT AND GST MANAGEMENT
KPC THASHEELAK NEETHU K SARANY A
26-9-2022 MARKETING INTRODUCTION ENG
MONDAY MANAGEMENT TO EDP SAFA PK
SARANYA _SREENUAM |
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27.9-2022 si1 INTRODUCTION ENG ENG MARKETING
TUESDAY SREERAMYA TO EDP SAFA PK PARVEENA MANAGEMENT
SREENIIAM VADAKKAN SARANYA
28-9-2022 ENG ENG si1 HItM INTRODUCTION
WEDNESDAY SAFA PK SARIKA M SREERAMYA RAIHANATH K TO EDP
SREENUA.M
29-9-2022 ENG ENG INTRODUCTION HRA sL2
THURSDAY PARVEENA BINDU LATHA TO EDP RAIHANATH.X SMITHA K
VADAKKAN KPC NIMSHAD.C
30-9-2022 ENG sL2 INCOME TAX | INTRODUCTION TO BASICS OF
FRIDAY BINDU LATHA KPC SMITHA K AND GST EDP ACCOUNTING
NIMISHA.N NIMSHAD.C SAFOORA.P
03-10-2022 MANAGERIAL 5Ll ENG INCOME TAX ENG
MONDAY ECONOMICS SREERAMYA SARIKA M AND GST SAFA PK
MUHSINA NEETHU.K
FIRST SEMESTER BBA INDUCTION SCHEDULE 2022 - 2023
DATE HOUR 1 HOUR 2 HOUR 3 HOUR & HOUR 5
19-9-2022 BUSINESS sL1 ENG ENG INTRODUCTION
MONDAY MANAGEMENT ILYAS SREESHA FAHEEMA.TK TO BANKING
MUJEEB.TP MOHAMMED
FAIZ
20-9-2022 su1 ENG CBCSS INTRODUCTION ENG
TUESDAY ILYAS SREESHA REGULATION TO EDP FAHEEMA.TK
SREENLIA.M MOHAMMED
NIMSHAD.C
22.9-2022 HAM ENG INCOME TAX ENG s12
THURSDAY RAIHANATH.K SREESHA AND GST FAHEEMA_TK ILYAS
NIMISHA N
23.9-2022 BASICS OF s12 INTRODUCTION ENG INTRODUCTION
FRIDAY ACCOUNTING ILYAS TO BANKING FAHEEMA.TK TO BANKING
SAFOORA P MOHAMMED FASEELAP
FAIZ
26-9-2022 BUSINESS [T ENG ENG INCOME TAX
MONDAY MANAGEMENT ILYAS SREESHA FAHEEMA.TK AND GST
SOUDABI NEETHU.K
27-9-2022 sL1 ENG BUSINESS INCOME TAX ENG
TUESDAY ILYAS SREESHA MANAGEMENT AND GST FAHEEMA. TK
MUJEEB.TP NIMISHAN
28-9-2022 BUSINESS MARKETING 511 ENG ENG
WEDNESDAY | REGULATION | MANAGEMENT ILYAS FAHEEMA.TX SREESHA
NISHATH.V THASHEELA.K
29.9-2022 MANAGERIAL ENG BUSINESS ENG sL2
THURSDAY ECONOMICS SREESHA REGULATION EAHEEMA.TK ILYAS
MUHSINA NISHATH.V
30-9-2022 INCOME TAX s12 MARKETING ENG INTRODUCTION
FRIDAY AND GST ILYAS MANAGEMENT | FAHEEMA.TK TO BANKING
NIMISHA N THASHEELA K MOHAMMED
FAIZ
03-10-2022 MARKETING T e ENG ENG INTRODUCTION
MONDAY MANAGEMENT IYAS 4| . SREESHA EAHEEMA.TK TO BANKING




]

MUJEEB.TP

FASEELA P

FIRST SEMESTER CA INDUCTION SCHEDULE 2022 - 2023

DATE HOUR 1 HOUR 2 HOUR 3 HOUR & HOUR 5
19-9-2022 MANAGERIAL 511 INTRODUCTION ENG CBCSS
MONDAY ECONOMICS SABIRA TO BANKING YASMIN KK REGULATION

MUHSINAM MOHAMMED MUJEEB. TP
FALE
20-9-2022 511 CBCSS ENG. ENG BUSINESS
TUESDAY SABIRA REGULATION AMINA YASMIN.KK MANAGEMENT
MUJEEB. TP MURSHIDA KP i THASHEELAK
22-9-2022 ENG ENG ENG INCOME TAX SL2
THURSDAY NOUFAL VK YASMIN KK AMINA AND G5T SABIRA
MURSHIDA KP HIMISHA N
23-9-2022 BUSINESS 5L MARKETING ENG MARKETING
FRIDAY MANAGEMENT SABIRA MANAGEMENT NOUFAL VK MANAGEMENT
FASEELA_P NISHATH.V NISHATH.Y |
26-9-2022 INTRODUCTION SL BASICS OF ENG INTRODUCTION
MONDAY TO EDP SABIRA ACCOUNTING YASMIN KK TO BANKING
SREENLA.M NAIMA. P MOHAMMED
- _ N | FAIZ
27-5-2022 s11 MARKETING ENG ENG MANAGERIAL
TUESDAY SABIRA MANGEMENT ANINA YASMIN KX ECONOMICS
MISHATH.V MURSHIDAKP | MUHSINAM |
28-9-2022 ENG ENG SL1 INTRODUCTION | INTRODUCTION
WEDNESDAY YASMIN KK AMINA SABIRA TO BANKING TO BANKING
MURSHIDA KP MOHAMMED MOHAMMED
FALZ FAlE
29.9-2022 ENG ENG ENG MARKETING 2
THURSDAY NOUFAL VK YASMIN KK AMINA MANAGEMENT SABIRA
MURSHIDA KP SARANYA
30-9-2022 MARKETING 512 MANAGERIAL ENG BUSINESS
FRIDAY MANAGEMENT SABIRA ECONOMICS NOUFAL VK MANAGEMENT
SARANYA MUHSINAM THASHEELALK
03-10-2022 BASICS OF s HRM ENG MARKETING
MONDAY ACCOUNTING SABIRA RAIHANATH K YASMIN KK MANAGEMENT
SAFOORA.P SARANYA




DIGITAL TEXTBOOK SUPPORT

The Department of Commerce provides digital textbooks to the swudents of the department to
broaden their intellectual horizons and to aid in their regular classroom teachings. The list of
textbooks is given in DSPACE and students can download or read a book, either prescnibed o
recommended from their home or a place of their ease. Free textbook references are available at
D Space.

PLACEMENT WORKSHOPS
I'he SBI Life Job Fair, organized by SBI Life Perithalmanna, offered job seekers a chance to connect with

SBI Life Insurance for potential employment opportunities. It served as a platform for recruitment and
bridging the gap between job seekers and the company
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PROJECT SKILLING ORIENTATION FOR 5™ UG, 3"" PG.

@ KOTTAKKAL FAROOK
AMNTE A ACiEWcE COLILETOS

PROJECT
SKILLIN

FEARLUARY 2025
S E T
[ i 14 A wAT

The Project Skilling Orientation for 5th Undergraduate (UG) and 3rd Postgraduate (PG)
students aims to equip participants with essential skills and knowledge necessary for their
academic and professional journey. Tailored specifically for these cohorts, the orientation
program covers a diverse range of topics including resume building, interview preparation,
communication skills enhancement, and career planning strategies. Through interactive
workshops, guest lectures, and hands-on activities, students gain practical insights and
tools to navigate their academic pursuits and transition smoothly into the workforce. This
initiative aims to empower students to identify their strengths, set career goals, and develop
a roadmap for personal and professional growth
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1. Choosing a research problem/praject
» Mujech TP
» Sharanya
= Rescarch problem sclection
= Avrea of topic
= Factors considening betore sclecting topic
= wxnmyple
= spurces of 1opic

2. Forming of hypolliesis.
= Nimisha
= Fayiz Ck
= Steps of hypothesis
= Formulmtion ol hypothesis

3. Sclection of a methaod, plan and collection of doaw
= Sreenija
= Fasecla
= Thasheela
= Seps of rescorch methodology

4, Anslyse the data
= Majma
=Muohamed Nimshad C
= Rathanath
= Tvpe of questions.
= Duin analysis tools,

5 sunwmarise a project report. your ghasrvations and drown a
conclusion

= Safoarn
= Meothu
= hiuhsina




COACHING FOR SUPPLEMENTARY EXAMINATIONS

Special coaching was given to final-year students writing the supplementary exams by faculty
members so that they can clear the exam with confidence. The support was extended outside class
hours in the months of December 20- and January 20-, Following are the subjects for which special
coaching was provided during the year.

SEMINAR ON CURRENT TRENDS IN COMMERCE & BUSINESS

The programme on "Digital Transformation in Business, Indusiry & E-commerce” was conducted
by Asst. Prof. Ashida AP and Asst. Prof. Suhaib P. The facilitators shared valuable insights and
knowledge on the impact and strategies of digital transformation in the business and industrial
sectors, with a specific focus on e-commeree. The programme aimed 1o equip participants with the
necessary understanding and skills 1o navigate the digital landscape and leverage digital
technologies for business growth and success.
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GST FILING WORKSHOP

The GST Filing Workshop was conducted by Ajmal from Fin prove. The workshop aimed to
provide participants with valuable insights and practical guidance on the processes and
compliance involved in GST filing. Ajmal shared his expertise and knowledge to help attendees
effectively manage GST requirements and ensure adherence to regulations in their businesses

L -
OUTBOUND TRAINING, INDUSTRIAL AND VILLAGE VISITS

Our first year BBA students participated in an OBT conducted by LEAD College Palakkad on 12-
(03-2023 and 13-03-2023 .

Cultural Exposure: Students get the opportunity to immersc themsclves in a different culture, which
enhances their understanding of global perspectives.

Language Skills, Academic Enrichment, Personal Growth, Networking,
Career Opportunitics, Global Perspective ete are the benefits of OBT.
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BUSINESS FESTS DONE AND ATTENDED

A business fest * Trade Gala” conducted on December 15-12-2022 under ED club.

ALUMNI GET TOGETHERS

Alumni get-togethers serve as vital reunions for past graduates of our Department of
Commerce and Management Studies, fostering connections and nurturing a sense of
community. These cvents offer platforms for networking, sharing cxperiences, and
reminiscing about academic and personal journeys. They often include engaging activities
such as panel discussions, guest lectures, and interactive workshops led by distinguished
alumni or faculty members. Through these gatherings, alumni can stay connected with their
alma mater, contribute to its growth, and provide valuable insights to current students.




UGC NET COACHING DONE BY THE DEPARTMENT.

The CC Heaven 2023 UGC NET Orientation Programme, led by Jayaram J, provided guidance and
support to participants preparing for the UGC NET examination. The programme aimed to enhance
participants' understanding of the exam and equip them with effective preparation strategies.
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DEPARTMENT STRUCTURE

__NAME OF THE FACULTY DESIGNATION
Mujeeb TP Head Of The Department
(BBA)
Safoora .P Head Of The Department (CA)
Sreenija. M Head Of The Department
(Finance)
Raihanath Kakkottil Assistant Professor
Faseela .P Assistant Professor
Nimisha N Assistant Professor
Mohammed Nimshad .C Assistant Professor
Mohammed Faiz. Ck Assistant Professor

Thasheela. K

Assistant Professor

Neethu K

Assistant Professor

Aneena Farveen K

Assistant Professor

Ummu Habeeba

Assistant Professor

Soudhabi Assistant Professor
Aswin Raj Assistant Professor
Mohammed Thjas Assistant Professor
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DEPARTMENTAL MEETINGS HELD FROM MAY

From may 2022 to march 2023 , total six meetings were held by the department . All meetings were
headed by Head of the Department Mujeeb TP. *Department meeting minutes' are kept as a relevant
register .

FUNCTIONAL RESPONSIBILITY ALLOCATION

RESPONSIBILITY AREA. STAFF IN CHARGE
ACTION PLAN Thasheela K
CERTIFICATE PROGRAMME Mohammed faiz .ck
COMMERCE ASSOCIATION Mujeeb .TP
COMMERCE LAB Mohamed Nimshad .C
DOCUMENTATION Rathanath kakkottl
CsS Fasecla .p
NEWSLETTERER Mujeeb TP
GUEST LECTURES Thasheela .K
SEMINARS, NATIONAL, ETC Nishath |V

JOURNALS, MAGAZINES Saranva Radhakrishnan C
TEXTBOOK LIBRARY Safoora.P

DIGITAL RESOURCES Nimisha .N

ONLINE CLASSES Faseela.P

LMS ISSUES Mohamed Nimshad N
STUDENT MENTOR-LEADER Safoora .P

PROJECT &VIVA Sreenija .M
PLACEMENT AND INTERNSHIP Mohammed Nimshad .C
QUESTION BANK Najma. p

SPORTS Muhammed Faiz. CK
FACULTY DEVELOPMENT FHDG"I Nishath .V
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STAFFTOUR Mujcﬂb TP

OUTREACH ACTIVITIES Mujeab TP

= CLASS ADJUSTMENT DURING FACULTY LEAVE

The students were effectively engaged and continued their learning during the absence
of regular faculty members. To ensure minimal disruption to the students’ learning, the
department adopted a comprehensive approach that involved engaging students with other
qualified faculty members. Highly competent and experienced substitute faculties were
assigned to conduct the classes during the leave period. The substitutes were well- versed
in the subject matter and had a good understanding of the curriculum. During the faculty
leave, students actively utilized various academic resources available in the department.
They made extensive use of the digital library, accessing e-books, online journals, and
research materials pertinent to their coursework. . Students made frequent visits to the
department's bookshelves, taking advantage of the diverse collection of question papers
and reference materials.

e STUDENT ATTENDANCE MONITORING AND MENTORING BY CLASS TEACHER

The Department of commerce and management has implemented an efficient class
monitoring system which involves regular assessments, class observations, and feedback sessions
to gauge students' progress. The system ensures that student performance is closely monitored,
and appropriate interventions are made when necessary.

Mentoring Program: The mentoring program in the commerce Department plays a
crucial role in providing personalized guidance and support to students. Each advisor is assigned a
group of students to mentor throughout the academic year. The mentors actively engage with their
mentees, discussing their academic goals, strengths, and areas for improvement.
Tracking Leaves Taken by Students: The Department keeps a comprehensive record of leaves
taken by students to monitor their attendance and identify patterns that may affect their academic
performance. Early intervention measures are taken when students show a consistent pattern of
absenteeism.
Connecting with Parents: Regular communication with parents is a key aspect of the mentoring

program.

*» WORKSHOP, FDP, AND OTHER TRAINING PROGRAMMES ATTENDED

Department of commerce and management organised a faculty development program on
27/10/2022 .All faculty members were present in the meeting . The main purpose of the

Work shop is professional development of faculty members in the era of technologies also
conducted a work shop on the same day regarding formation recording publication of e- contents
in various subjects in our r.:urri::ulu_l?~ o
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SEMINARS ATTENDED BY FACULTY
The following seminars were attended by the faculty members.

CLEZZ learning app orientation -18/06/2022
Master soft cloud orientation  -29/10/2022

e SEMINARS ORGANIZED BY THE DEPARTMENT

LA seminar was conducted on human values for enhancing a culture of inclusivity,cthical
values and social responsibility

2.A one day seminar was organised by the department of commerce and management by
the SAP consultant Mr. SHAFEEQ.M on Friday February 24 on the topic "How to attend
an interview"

3.A general NET orientation program session was conducted forall PG students by Mr.
Nicemon Thomas and Mr.Jayaram on Feb.27

The CC Heaven 2023 UGC NET Orientation Programme, led by Jayaram J, provided guidance
and support to participants preparing for the UGC NET examination. The programme aimed to
enhance participants' understandin and equip them with effective preparation

strategies.




4. DEEM SET UP EXPLORE THE AVENUES

DEEM SET UP: Explore the Avenues - Opportunities in CMA" was a programme featuring Prof.
Abu Nabil Mohafath as the speaker. The programme aimed to showcase the various opportunities
available in the field of Certified Management Accountant (CMA). Prof. Abu Nabil Mohafath
shared valuable insights on potential career paths and growth prospects in CMA, inspiring
participants to explore this field and highlighting the advantages and opportunities associated with
the CMA qualification.
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CURRICULAR, CO-CURRICULAR, EXTRA CURRICULAR, AND EXTENSION
ACTIVITIES

Sreeshna NP, pursuing M.Com, delivered a mesmerizing classical dance performance at the arts
fest, earning the prestigious first place for her outstanding talent and dedication.
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In the sports meet’s 100 meters race, Shefin from the 3rd year B.Com clinched the first prize, while
Sethu Madav from the 3rd year BBA secured the second prize, showcasing their speed and athleticism in

the competition.
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In the sports meet's 100 meters race, Shefin from the 3rd year B.Com clinched the first prize, while Sethu Madav
from the 3rd vear BBA secured the second prize, showcasing their speed and athleticism in the competition
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In the [0-meter race, Mahabooba Jasmin from n’n Jrd year H Com emerged as .r.fu winmner, r.l’; mn.-n.'mnru:
exceptional speed and athleticism.
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i
Commerce students from 8.Com CA secured the first prize in Vattapattu during the arts
competition, showeasing their talent and dedication in traditional folk music.




et aijp W JLoMuPaY

PUD 1y 41241 SUISDIMOYS JUAUDUING] [[PgAIJ[o7 Y] W1 SIPUUIN 2] S8 PABIIWD WD) MOJIIL 21 |




[ . I E
The Yellow team finished as the runners-up in the foothall towrnament, showcasing strong
performance and sportsmanship during the competition.
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LANNIS T
VI LARGARY!

TARGARYEN

In the 5000-meter race, Irfanul Huyg from BBA secured the first prize, while Ameen from
B.Cam CA tack the second position, demonstrating their endurance and athletic prowess in
the competition
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KOTTAKKAL FAROOK ARTS AND SCIENCE COLLEGE

PROJECT DETAILS 2022-23
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SL/NO | Name of the Register Name of the topic Name of the
students number guide
1 Fathima FPAUBCMOO01 | A study on investment behaviour | Ralhanath
Afseela. P. P among youth with a special kakkottil
reference to Puthanathani area
2 Fathima Sana. | FPAUBCMOO02Z | A study on customer perception Raihanath
C and preference to awards green kakkottil
product with the special
reference to Kottakkal area
3 Shana sherin. | FPAUBCMO3 | A study on customer perception | Soudhabi. M
P towards LIC with a special
references to Kottakkal
Municipality
3 Fathima FPAUBCMOO3 | A study on consumers perception | Safoora. P
Thasneem towards mobile wallet with a
special references to karukathani
town.
A Fayiza sherin. | FPAUBCMOO04 | A study on customer satisfaction | Safoora p
TP towards social media marketing
in Kottakkal municipality
5 Jasra. N FPAUBCMOO5 | A study on customer satisfaction | Neethu. K
of ORBIZ CREATIVES Private
Limited in CHEMMAD
6 Ladheedha. P | FPAUBCMOO06 | A study on branded preference Neethu. K
towards smartphones among
graduate in Kottakkal area
7 Mahabooba FPAUBCMO07 | S study on financial performance | Sreenija. M
Jasmin analysis of lanatha tile work
Limited, moonniyoor,
malappuram
8 Mufeeda FPAUBCMOOS8 | A study on customer perception | Sreenija. M
sherin. K towards 4G network with the
special references to Kottakkal
municipality
9 Muhsina. C. P | FPAUBCMO09 | A study on the impact of branding | Soudhabi. M
on customer equity with the
special reference to Apple
product in Tirur area
10 Amiya FPAUBCMO10 | A study on effectiveness of Muhammad faic.
Mahjabin. C advertisement with the special C.K
references to Bombay gold and
diamond jewellery
11 Rimsi, K FPAUBCMO11 | A study on brand consciousness Mujeeb. T. P
of consumers relating to the
product of El Harado.
12 Rishana. P F A study on customer loyalty Muhammad Faiz.
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vita) with the special references
area

13

Safreena
shirin. K

FPAUBCMO13

A study on effect of customer
relationship management on
consumer satisfaction in Federal
Bank Puthanathani

Muhammad
Fayiz. C. K

Sahana.C. H

FPAUBCMO14

A study on Awareness of Islamic
banking with the special
reference to Malappuram
municipality

Muhsina. C. P

15

16

Shiblath.

FPAUBCMO16

A study on usage of social
networking application among
student with the special
reference to Kottakkal area

Majna
panginikkadan

17

Shifana sherin.
V.

FPAUBCMO17

A study on customer satisfaction
of electronic four wheeler and
fuel for wheeler with special
references to Malappuram district

Mujeeb. T. P

18

Abdul Sabith
Thaha. P

FPAUBCMO18

A study on awareness of
consumer about consumer rights
and consumer court with special
reference to Kottakkal
Municipality

Nishath. V

19

Hamdan
Koziparambath

FPAUBCMO19

A study on consumer perception
towards motor insurance
provided by private and public
companies with the special
reference to Malappuram district

Nishath. V

20

Mohammed
Jasir. K

FPAUBCMO20

A study on investors perception
of investment in venture capital
finance with a special reference

to Kottakkal municipality

Nimisha. N

21

Mohammed
Raees. K

FPAUBCMOZ21

A study on financial benefits of
electric vehicles among users in
Kottakkal

Nimisha. N

22

Mohammed
Bilal. T

FPAUBCMO22

A study on impact of loyalty card
an consumers buying behaviour it
is special references to fresh day
Hypermarket Tirur

Faseela

23

Mohammed
shefin, K

FPAUBCMO23

A study on employee involvement
in business growth with the
special references to silvana
interiors.

Faseela. P

24

Mohammed
Shabir,

FPALUBCMO24

A study on consumer by
behaviour towards Amul

.| protected with the special

WAL Fa,




reference to Kottakkal
municipality

25

Muhsin, M

FPAUBCMO25

A study on service quality and
customer satisfaction in online
banking with special reference to
Federal Bank

Saranya

26

Subair, M

FPAUBCMO26

A study on the problems and
prospects of online shopping of
second hand goods with special
references to Vengara panchayat

Muhammad falz.
C.K

27

Avanthika. C

FPALIBCMO27

A study on consumer satisfaction
towards in BSNL service in
Kottakkal area

Muhammad
Fayis. C. K

28

Haneena,

FPAUBCMO28

A study on employee satisfaction
with the special references to
home style home appliances
changuvetty.

Soudhabi

29

Safeela Nasrin,

v

FPALBCMO29

A comparative study on price
changes among online and offline
shopping with a special
references to Kottakkal
municipality

Nishath, V

Shaima Fabin,

FPAUBCMO30

A study on customer awareness
and usage of e-banking services
through mobile phones at
banking sector with the special
reference to Kottakkal area.

Thasheela

31

Shana Sherin.

FPAUBCMO31

A study on customer perception
towards LIC with the special
references to Kottakkal

Municipality

Soudhabi. M

32

Shyma Shirin.
K

FPAUBCMO32

A study on impact of TV
advertisement on Children’s food
habit with the special references
to kottakkal municipality

Soudhabi. M

33

Anjali krishna.
A K

FPAUBCMO33

A study on impact of social media
on consumer purchase behaviour
with special reference to
Kottakkal Municipality

Nimshad. C

Asnamaol. K. K

FPAUBCMO34

A study on use of learning
application among students

Asnamol.. K

35

Basila beegam

FPAUBCMO35

A study on stress management of
self finance college teachers with
special reference to Kottakkal
area

Thasheela. K

36

Efa. M

FPAUBCMO36

A study on growth of mobile

Thasheela, A. K

one sale after the pandemic .
Y 0\




covid 19 with the special
references municipality

37

Fahmida
parveen

FPAUBCMO37

A study on consumers awareness
and reference for car brand in
marakkara panchayat

Muhsina. C. P

Fahmida. P. K

FPAUBCMO38

A study on consumer behaviour
of organic food with special
reference tokottakkal area

Muhsina. C. P

39

Fathima
farhan. K

FPAUBCMO39

A study on Awareness of the

problem and the prospects of
micro Enterprises with the special
referencekottakkal municipality

Najma
panginikkadan

Fathima Nasla.

FPAUBCMO40

A study on online buying
behaviour of consumers towards

electronic product with the
special reference to parappur
panchayat

Majma
panginikkadan

41

Haleefa Nusri.
v

FPAUBCMO41

A study on measuring the service
quality on irritailing and its role in
customer loyalty with a special
references to Malappuram district

Mohammed
Nimshad

42

Hanna. P

FPAUBCMOA42

A study on comparative analysis
of customer satisfaction of
Reliance jio and Airtel with
special reference to Tirur
municipality

Nishath. V

43

Huda hameed

FPAUBCMO43

Ya study on consumer satisfaction
of food delivery with the special
reference to new Caravan food

court changuvetty.

Nishath. vV

Naseeba

FPAUBCMOA44

A study on the attitude of youth
towards unified payment
interface with the special
references to cortical municipality

Mujeeb. T. P

45

Nishana. K

FPAUBCM D45

A study on customers perception
towards cooperative bank with
special reference to othukkungal
service Cooperative Bank

Najma
panginikkadan

Noushida
sherin

FPAUBCMO46

A study on financial literacy of
working women in tirur
municipality

Faseela. P

47

Sneha. K

FPAUBCMOA7

A study on use of plastic money in
financial transaction among rural
people in Kottakkal area

Faseela. P

Sneha mol. V

FPAUBCMAR

A study on Awareness of e-
governance service provided

Saranya. C
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through Akshaya centre in
Kottakkal Municipality
49 Usana. P FPAUBCMO49 | A study on subscribers response | Saranya. C
to mobile number portability with
special reference to Kottakkal
area
50 Abhijith. C. P | FPAUBCMO50 | A study on impact of celebrity Thasheela. K
endorsement on consumer by
behaviour with special reference
to Kottakkal area
51 Arun. A, K FPAUBCMS1 | A study on customer preferences | Saranya. C
towards OTP platform among the
students of Farooq Arts and
Science College Kottakkal
52 Hadi FPAUBCMOS2 | A study on occupational Faseela. P
Mohammed challenges faced by the migrant
labours in Kottakkal municipality
53 Harigovind. 0. | FPAUBCMO53 | A study on customer satisfaction | Soudhabi. M
K towards Alpha furniture
54 Kailas nadh. V. | FPAUBCMO54 | A study on effectiveness of ATM Thasheela. K
P services with special reference yo
kottakkal municipality
55 Mohammed FPAUBCMOS5 | A study on buying preference of | Mohammed
Nishin. consumer towards diesel car and | nimshad
petrol car with a special
references to Kottakkal
municipality
56 Mohammed FPAUBCMOS6 | A study on effective in a soft Mohammed
Shaheen. employees training and Nimshad. C
development with a special
reference to Vengara panchayat
57 Mohammed FPAUBCMOS7 | A study on online purchase Sreenija. M
Ameen. M. K behaviour among student with
the special references to
edarikkodu panchayath
58 Mohammed FPAUBCMOSE | A study on customer satisfaction | Sreenija. M
Sahil. K and perception towards
endowment policy in Kottakkal
municipality
59 Muhammad al | FPAUBCMO59 | A study on customer satisfaction | Neethu. K
ameen. A, P towards Royal Enfield Honours
with special references to Tirur
municipality
60 Muhammad FPAUBCMOGO | A study on customer preference | Neethum
Nihal towards home appliances in
kannankandy Tirur.
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61 Nidhin. FPAUBCMODB1 | A study on influence of branding | Safoora. P
on consumer purchase behaviour
with the special references to
Kottakkal municipality

62 Nihal. K FPAUBCMO62 | A study on Savings and Safoor. P
investment behaviour of non
resident Indians with the special
reference to Kottakkal
municipality

63 Rithik krishna | FPAUBCMO63 | Astudy on consumer behaviour Raihanath
towards branded products with Kakkottil
special references to Kottakkal
municipality

64 Sarath kumar. | FPAUMCMOG4 | A study on consumer perception | Rathanath

K towards online grocery store with | kakkottil
special reference of thiruvengadi
municipality in Malappuram
district.
)
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Reg.no

Mame of the
student

Topic

Name of the guide

FPAUBCMOBS

Fathima
Hanan.T

A study on graduated
women's attitudes
towards
entreprencurship with
special reference to
kottakkal area

Rathanath kakkottil

FPAUBCMODGT

Fathima Hiba
MK

A study on customer
preference towards
green products with
special reference to
kottakkal municipality

FPALBCMODGE

Fathima Liya 7T

A study on factors
influencing the
adoption of massive
open online courses for
open distance learning
special reference to
kottakkal municipality

FPAVUBCMO69

Fathima Lubi

A study on customer
satisfaction towards
MEESHO online
shopping with special
reference to KOTTAKKAL
municipality

Safoora.P

FPAUBCMO70

Hanan KK

A study on the
consumption pattern of
hair care products
among adult with
special reference to
kottakkal municipality

Neethu.k

FPAUBCMOT71

Mohammed
salman.NK

A study on the role of co
operative Bank in
agncultural
development with
special reference to
kottakkal municipality

NishathV

FRAUBCM 072

Nasiya Fairoosa.

A study on Customer
satisfaction towards
Amazon shopping
among college students
with specialreferencelo
kottakkal area,

Neethu.K

FPAUBCMO73

Rinshifa Nourin.

A study on brand loyalty
of shampoo products

Sreenija.M




FRPAUBCMO74

Rumaisa.K

A study on impact of
online shopping on
retail outlets with
special reference to
KOTTAKKAL municipality

Sreentja.M

10.

FPAUBCMOT76

Shahada K

A study on impact of
social media on
consumer buying
behavior of consumers
amang youth with
special reference to
malappuram
municipality

Muhammed Faiz .CK

11

FPAUBCMOT7S

Shabna sherin K

A study on customer
satisfaction of akshaya
centre services with
special reference to
kottakkal municipality

Muhammed Faiz .CK

FPAUBCMO77

Abdul Jaleel T

A study on consumer
buying behavior of
vanilla jce cream with
special reference to
kottakkal municipality

Faseela P

13

FPAUBCMO78

Ahammed
Ameen C

A study on customer
attitude towards various
maodels of Maruthi
Suzuki at kottakkal area

Faseela.P

14

FPALUBCMOT79

Badarudheen.K

A study on services
offered and its impact
on customer satisfaction
of AM motors
malappuram, kerala

Nimisha. N

15

FPAUBCMOB0

Rahoof.p

A study on awareness of
E -banking among

youth with special
reference to Thennela
panchayat

Nimisha .N

16.

FPAUBCMOE]

Mohamed Rifad

A study on consumer
behavior of branded
food products with
special reference to
kottakkal municipality

Nishath.v

17.

FPALIBCMOE2

Mohammed

A study on consumer
satisfaction towards
electric vehicles with
special reference to
Tirur municipality

Najma panginikkadan

FPALIBCMOB3

A study on awareness
and impact of GST
among small business

owners with special

Najma panginikkadan

- 1t g
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reference to kottakkal
municipality

FPALUBCMOEA

Mohammed
Faris . A

A study on customer
satisfaction on OLX with
special reference to
ozhur panchayath

Muhsina CP

N

FPAUBCMOBS

Mohammed
shereeflT

A study on impact non
commercial
advertisernent among
general public with
spacial reference to
Edarikode panchayath

Muhsina CP

21

FPALIBCMEG

Muhammed
shahid

A study on impact of
petroleum price hike in
alternative fuel vehicles
with special reference
to kottakkal

municipality

Thasheela.K

FPALUBCMET

Mubammed
sinan

A study on attitude of
customer about milma
with special reference
to kottakkal area

Thasheela.k

FPAUBCMER

Asna silthana

A study on effect of
work and praductivity
amaong attitude of
private employees with
special reference to
kottakkal municipality

Sodhabi.M

24

FPAUBCMES

Fathima sahla
Ay

A study on students
attitude towards
entrepreneurship with
special reference to
kottakkal municipality

Soudhabi.M

FPAUBCM 50

Fancy Noufal.C

A study on consumer’ s
brand preference
towards Addidas
products special
reference to Tirur

municipality

Nimshad.C

Mehammed

26

FPAUBCM 91

Riswana.M

A study on the
customer satisfaction
and buying behavior of
supermarket with
special reference to
perumanna panchayath

Mohammed Nimshad

27

FPALUBCMVS2

Shabeeba.P

A study on impact of e-
payment system among
general public with
special reference to
kettakkal locality

Thasheela.K




FPAUBCMS4

Mohammed
Ziyad CKM

A study on soclo
economic of migrated
workers in kodinji
region

Saranya.c

29

FPAUBCMS5

Mohammed
Adhil TPM

A study on the food
cansumption behavior
among youngsters after
the introduction of food
dellvery apps inthe
town of Malappuram

Saranya c

30.

FPAUBCMO96

Mohammed
Nisham T

A study on employee
job satisfaction in
malappuram co-
operative spinning mills
Ltd

Muhammed Faiz ck

31

FPAUBCMOS7

ADHITHYA K K

A study on influence of
inverter in common
people with special
reference to vengara

panchayath

Thasheela.k

32,

FPAUBCMO98

Anagha vp

A study on saving habits
between salaried
employees and daily
waged employees with
special reference to
chemmad locality

Muhsing vp

33,

FPALIBCMO93

Aparna ck

A study on influence of
television
advertisements on
children with special
reference to chocolate
products

Muhsina cp

FPALIBCM100

Arya.C

A study on customer
satisfaction on Himalaya
products with special
reference to kottakkal
municipality

MNajma panginikkadan.

a5

FPAUBCM101

Binsiya Thasni

A study on customer
satisfaction and
awareness of mavell
stare with special
reference to Thennala
panjayath

Najma panginikkadan

36

FPALUBCM102

Dinuja raj

A study on online
purchasing behavior
among college students
with special reference
to kottakkal farook
college

Nishath.V

37

FPALBCM103

Fathima Rifa

A study on influence on
social media marketing

Nimisha.N
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on fashion brands with
special reference to
kottakkal municipality

FPAUBCM104

Henna Rusla .C

A study on consumer
perception of federal
bank ATM services in
puthanathani area

Nimisha.N

39

FPALIBCM 105

Jusna N

A study on consumer
satisfaction towards
public and private
transportation in tirur

city

Faseela.p

40

FPAUBCM1OT

Najva kk

A study on problems
and challenged of
women entrepréneurs
at area

Faseela.p

41

FPALUBCMIDE

Shahna shirin. P

A study on 105
consumer preference
among students in
kottakkal farook college

Saranya C

42,

FPALUBCM 109

Vismaya Vijayn

A study on mobile
phone addiction among
college students after
online classes with
reference to kottakkal
Farook college

Saranyac

43

FPAUBCM 110

Abdul Rasheed

A study on consumer
behavior towards retail
stores with special
reference (o
malappuram district

Muhammed Faiz ck

44.

FPAUBCM 112

Amjad khan .M

A study on savings and
investment habits with
special reference to
permanent village

Mohammed nimshad
0

45

FPAUBCM 113

Anoos k

A study on saving and
spending habits with
special reference to
kottakkal farook arts
and science college

Raithanath Kakkattil

46

FPALBCM 114

Arun krishna
Jkm

A study on consumer
awareness on branded
apparels among
youngsters in kottakkal
municipality

Soudhabl. M

47

FPALIBCM 115

Athul krishna

PT

Students perception
towards future job
market with special
reference to farook arts
and science College

Soudhabi.M




FPAUBCM 116 | Dilkasb UM

A study on the investors
attitude on post office
saving scheme scheme
reference to parappur
panchayath

Mohammed
Nimshad.c

49

FPAUBCM 117 | Jadeed mk

A study on consumer
buying behavior
towards hygiene
products in Hrur
municipality

Sreenlja M

FPAUBCM 118 | Khaleelu
Rahman

A study on brand loyalty
among mobile users
with special reference
to thirurangadi
municipality

Sreenija M

51

FPAUBCM 119 | Mohammed
Afnan

A study on the effect of
occupation status on
women food buying and
cooking behavior with
special reference to
kottakkal municipality

Neethu .k

S

FPAUBCM 120 | Mohammed
Faris p.m

A study on customer
preference for
purchasing milma
products in tirur
municipality

Mohammed
Nimshad.c

53

FPALUBCMO121 | Mohammed
faves UM

A study on stress
management on
working women with
special reference to
SAHYA CYBER PARK
KOZHIKODE

FPAUBCM 122 | Mohammed
insane K\

A study on impact of
marketing strategies
adopted by royal Enfield
with special reference
to kottakkal
municipality

Safoora. P

55

FPAUBCM 123 | Muhammed
favas mk

A study on students
awareness about online
security trading with
special reference to
kottakkal farook college

Raihanath Kakkottil

FPALUBCM 124 | Shameem
maduvil

A study on customer
perception towards
internet banking with
special reference to
kottakkal area

Raihanath Kakkottl

57

FPALBCM 126

Nishath.v




shopping malls with
special reference to
malappuram district

58

FPAUBCM 127

Shirmila sherin
P

A study on problems
and prospects of street
vendars with special
reference to

Tirur city

Mujeeb TP

59

FPAUBCM28

Thanha sanoom

A study on brand
preference of G shock
watches with special
reference to Tirur taluk

Mujeeb TP
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